The Littler Places ESG Statement
Table of Contents								Page

About this policy	2
Purpose of this policy and responsibility for it	2
Our ESG commitment	2
Our statement on the environment	2
Our statement on social responsibility	3
Our statement on ethical governance	3
Our business and ESG	3
ESG and our reputation	4
Our responsibility to our customers	4
Our role to play in ESG	5
ESG and our supply chain	5
Monitoring and enforcement	6







[bookmark: _Hlk90296744]1. About this policy
1.1 Environmental, social and governance issues. ESG is about bringing them all together under one banner to demonstrate the positive impact our business is having on the world. ESG is much like corporate social responsibility (CSR) but on a larger and more measurable scale.
1.2 This policy will inform of our ESG efforts moving forward. This includes, but is not limited to business practices, policies and procedures. 
2. Purpose of this policy and responsibility for it
2.1 The purpose of this policy is to provide information about our ESG (Environmental, Social and Governance factors) and to encourage businesses to understand our ESG policies better.
2.2. This policy has been developed by owner of The Littler Places, Julie Littler. This policy is reviewed annually by Julie Littler. Changes may be made at any time as government guidance develops. Julie Littler, has overall responsibility for the effective operation of this policy. She has responsibility for overseeing its implementation. Suggestions for change should be reported to julie@thelittlerplaces.co.uk

3. Our ESG commitment 
3.1 We strive to build sustainable, healthy, and diverse communities through a combination of evolving business practises and exemplary environmental, social and governance (ESG) performance. This commitment influences every aspect of our business, including how we design and create new product lines and operate our company.

3.2 This ESG Policy sets out our approach to sustainability matters. At the heart of the policy is a culture that has sustainability at the core of all our business operations and values. See note 11.1 for further details.
4. Our statement on the environment
4.1 We are committed to driving down our energy and carbon impacts. Our sustainability program is committed to environmentally sustainable initiatives for all aspects of our business
4.2 We encourage our customers to reduce their impact on the environment by recommending the use of more sustainable materials. We regularly support our clients to avoid printing and we make endeavours to be a digital-first business.
4.3 We seek to comply with current environmental legislation and work to minimise the impact of our activities on the environment.
5. Our statement on social responsibility
5.1 Our focus is to deepen relationships by partnering with our customers, communities and suppliers.
5.2 We will support initiatives that benefit the environment, human welfare and education. This includes promotion of our core values of supporting communities and buying from British companies; independent and locally if possible. This is promoted on social media and in our school workshops.
5.3 We will preserve and promote the protection of human rights and welfare within our own business activities, as well as those of our supply chain, in accordance with UK laws and business guidelines. All suppliers will have credentials checked as far as possible. 
5.4 We pledge to donate time and material products to local charities throughout the year
6. Our statement on ethical governance
6.1 We will maintain strong corporate governance practices through management accountability, and proactive risk management. This includes that of our supply chain.
6.2 We will mitigate risk exposure and build the resilience of our business to geographical and economic climate change and other catastrophic events through constant reviewing and development. 
6.3 We are committed to high ethical standards. Integrity and honesty are part of our core values. We check the ethical standards of all our suppliers to ensure high quality HR practices such as checks for no modern slavery, good working conditions and fair pay throughout the chain.
6.4 We cultivate strong relationships through transparency, open communications, and responding to any communications.
7. Our business and ESG
7.1 ESG is about assessing that net positive impact in the world, and taking concerted, defined and measurable action to improve it. Our value rests in our reputation within our communities, and the wider world. Therefore, ESG forms a fundamental part of how our business operates using our values in the real world. 
8. ESG and our reputation
8. 1 EGS is fundamental to our reputation as a business. Reputation is built through frequent and repeated interactions with suppliers, retailers and customers. When those interactions are positive, our business, and our reputation, can thrive. In an uncertain economic climate, positive reputation is one of the key drivers to long term success.
8.2 Environmental - Environmental sustainability is an ethical and commercial imperative. Managing our carbon footprint goes hand in hand with the strategic necessity to operate efficiently. Our commitment to tackling climate change at a corporate level is fundamental to our strategic objectives. 
8.3 Social - Our relationships make up our business. We aim to foster an environment that values and nurtures contributions from every individual within a culture of inclusivity. We are committed to cultivating and empowering change by building an inclusive business. 
8.4 Governance - Good governance is foundational to our business, and all aspects of ESG. Our business seeks to go beyond the concept of ‘box-ticking’ and embed compliance into the heart of our business.
[bookmark: _Hlk90212086]9. Our responsibility to our customers
9.1 We have an obligation to our customers to offer them the best service. Customers are at the heart of our business, and without these partnerships our business wouldn’t exist. Part of that commitment to customers is about responding to their needs, hearing their concerns and committing ourselves to customer satisfaction.
9.2 The best customers are those who see us as partners in their own enterprise. In turn, those customers reward us with their continued business, and building and maintaining our reputation.
10. Our role to play in ESG
10.1 Environmental - We all have a role to play in reducing carbon emissions and getting to net zero. As a business we are setting organisation-level targets, considering the choices made and the environmental impact. For instance:
· When travelling, are there more environmentally friendly options to take?
Most local deliveries are made using a hybrid, well-maintained vehicle.
· Can some meetings be done remotely instead of travelling?
Meetings and deliveries are often consecutive in the same geographic rea to reduce mileage. Online meetings such as Zoom and Teams are encouraged as well as emails and telephone calls.
· Think before you print
Digital communications and invoices are encouraged.
· Does the office have recycling and energy saving measures?
All inbound packaging is recycled. All outbound packaging is kept to a minimum and recycled material used where possible. Greetings cards were supplied with optional biodegradeable bags but discovered that they were not being recycled properly. We have since reverted to cello packaging which can be recycled at most supermarkets. Card catches are also offered as an alternative.
Wooden picture frames are used made from sustainable wood. 
10.2 Social - Building diverse and inclusive partnerships where everyone feels valued is everyone’s responsibility. Bringing people together is critical to our success as a business. 
· As a company we would not tolerate discriminatory or offensive behaviour
· We fully support diversity and inclusion policies.
· We lead by example in our work.
10.3 Governance - Good governance goes beyond having the right policies and procedures in place. It’s about embedding compliance in day-to-day work. 
11. ESG and our supply chain
11.1 Our business does not operate in isolation; almost no company does. Value is created through collaboration and partnerships. Importantly for us, we investigate from how they source raw materials to how they treat workers. Promotion of our ESG values is essential. Our giftware is bought from UK companies to keep our carbon footprint down, support the economy and keep a better track on product origination.
11.2 Ethical procurement. When we consider the entire value chain, from raw material supplier to end use customer, we can better understand the impacts of our business’s decisions within those relationships. Ethical procurement within the context of ESG means paying attention to the carbon impacts of a supplier, and the labour practises.
12. Monitoring and enforcement
12.1 We seek to proactively prevent and mitigate instances of non-compliance with this ESG policy. 
12.2 Any breaches or concerns, including ethical concerns or potential breaches in our commitment to high ethical standards will be recorded and investigated as soon as possible
12.3 Progress on this policy is reviewed on a regular basis. Active participation and engagement at all levels of the business is of great importance to ensure ownership of ESG by all partnerships. At minimum, we endeavour to maintain compliance with legislative requirements.
Signed:
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Julie Littler
Director of The Littler Places 			Date: 01/04/2026
							Review Date: 01/04/2027
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